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Waterfall news

A message from

Waterfall
We’re only two months into
the year and various activities
at Waterfall are already in full
swing! This month’s magazine
features several news stories to
keep you up to date with the
lifestyle offerings at Waterfall.
Let’s kick off with coffee, since
that’s how many of us start the
day. Coffee fanatics can be excited
about another outlet of Manaka
Coffee that has opened at the new
sasol filling station on Allandale
road. But this isn’t your average
Manaka Coffee store – the Allandale
offering is the first of the Manaka
brand’s new-look coffee outlets. It’s
designed as a high-end coffee shop,
rather than just a handy ‘grab-andgo while you refuel’ outlet, so do
drop in and see what you think. An
article in the magazine provides
more details about the new shop,
the brand and their future plans.
Excellent coffee is just part of the
package at the new sasol filling
station, which has been designed
in line with Waterfall’s architectural
standards and design aesthetics.
A sophisticated black and gold
design gives it the edge over
most filling stations and truly
makes this sasol stand out. As the
team explains in another of our
articles, it has been designed to
be more of a destination than just
a filling station – a venue where
people can stay and mingle for a
while and enjoy what’s on offer.
Being a world-class development,
Waterfall has always taken safety

and security very seriously, providing
good quality security measures
within the various residential and
commercial areas. This has recently
been extended further with the
installation of a new surveillance
camera network, with the main
objective to make Waterfall a criminally
unfriendly area. Although the project
only went live on 1 December 2019,
the results that have been produced
are truly incredible. With this in
mind, we have included a detailed
article about this new surveillance
project and how it is benefitting the
development and surrounding areas.
Last year, Waterfall became the first
property development to launch its
own podcast series, in partnership
with CliffCentral.com. Following a
successful trial series, we are delighted
to announce that the series will
continue this year. you can read the
details on page 8. If you missed the
first set of podcasts – which covered
topics like the history of the land,
the Mall of Africa and development
plans for 2020 – you can still find
them on the gO Waterfall app.

Talking of Mall of Africa, chef
Naqiyah Mayat is set to release
her first cookbook and will be
hosting a launch for the book at
the Mall from 12-15 March 2020.
you can read about Naqiyah in the
magazine, and how her cookbook
will easily guide you through a
variety of Indian food recipes.
Another upcoming event is
valentine’s Day, so it’s fitting that
we also feature an interview with
NetFlorist Managing Director,
ryan Bacher. NetFlorist recently
moved to the Waterfall Logistics
Precinct, so your flowers and
chocolates won’t have far to
go when you place an order!
Finally, our monthly Netcare article
looks at spinal surgery, debunking
some misconceptions and
highlighting advanced techniques
for more successful operations
with less pain and faster recovery
times. It’s a reassuring read.
until next time,
Waterfall Management
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Waterfall sets
new standards
of security

W

hile the development
has always prided itself
on delivering extremely
good security within
the various residential estates and
the CBD, the safety and security of
Waterfall as a whole has recently
been significantly improved. The
installation of a new surveillance
system, with number plate and face
recognition capabilities, as well as
artificial intelligence software, was
completed in November and went
live on 1 December 2019 with a
view to enabling a thorough crime
detection and prevention strategy.

New surveillance cameras installed along
Waterfall Drive, side roads, and other Waterfall
access routes over the past few months, have
already contributed to reducing crime both
inside and outside Waterfall.

According to Thys Redelinghuys,
General Manager of the Waterfall
Common Services Company, the
objective is to create what amounts
to a criminally unfriendly area one which is secure for everyone
living, working and visiting here.

“Firstly, we installed a network
of surveillance cameras linked
to a control room and combined
this with crime information
collected from various sources,
including the SAPS and various
private security organisations.
This significantly increases our
overall security intelligence and
means we are visibly connected to
a much broader base involved not
only in tracking and preventing

“Although crime happens everywhere
in South Africa, we want to ensure
that the Waterfall area is as safe and
secure as possible. We feel we have
6 Waterfall Issue 2 2020

achieved this by setting entirely new
standards in terms of preventative
rather than reactive security,” he says.
He explains that the success of the
project is built on two pillars.

criminal movement and activity,
but also apprehending criminals.”
“The second pillar of the project,”
he continues, “is tactical response
– which boils down to the system
alerting Waterfall’s security team
to any potential criminal elements,
to which they then react in tactical
response vehicles that form a crucial
part of the broader security initiative.”
“There is a lot of intelligence built
into the back-end of this surveillance
system. This is where the broader
crime information, collected from
the sources mentioned above,
comes into play in terms of more
easily identifying suspicious persons,

December. “This enables us to assist
with the enforcement of city bylaws
regarding offences such as vehicles
parking illegally on the road, instances
of begging at various intersections,
vendors operating without required
documentation and individuals
at intersections for no specific
purpose (possible smash-and-grab
opportunists). After all, if you know
you are being watched, you are less
likely to commit a crime, as you know
you will quickly be caught. The project
not only enables crime prevention, but
also provides community assistance as
evidenced by the provision of accident
footage and aiding of flood victims.”
On 12 January 2020, a very heavy
storm in the area resulted in Waterfall
Drive being flooded completely
where it crosses the Jukskei river.
The cameras alerted the operators
to the situation which allowed them
to direct rescue teams and their
response vehicles to assist those
people who found their cars stuck
in water over half-a-metre deep.

vehicles and activities. As soon as
a camera picks up something that
may be suspect, the intelligence can
determine if this must be investigated.
So, for example, if the camera
detects someone climbing over a
wall, it will immediately broadcast
an alert to relevant parties and show
the footage to an operator, who
can track the activity and feed the
information to the response teams.”
“Even though it has only been
operational since the end of last year,
we have already been extremely
successful with this project, as the
December stats below show:
1. 57 camera alerts received.
2. 14 instances where SAPS were

informed and stolen vehicles
were escorted back to either the
Midrand or Sandton stations.
3. Information supplied on
3 vehicle accidents.
4. 8 instances where vehicles
with cloned number plates
were detained until proof
could be provided of vehicle
clearance via SAPS.
5. Vehicles wanted in connection
with housebreaking and theft
of cell phone tower batteries
were stopped and searched.
According to Redelinghuys, the
system automatically records all
footage and the cameras tracked
around 200 cars per hour during

“Looking forward, we are aware that
many large areas of Waterfall remain
to be developed, and our intention
is to expand the system to cover the
entire Waterfall development. Our
ultimate goal is to ensure that the
precinct is policed in such a manner
that criminals actively choose to
avoid it. In addition, we work closely
with our surrounding suburbs like
Sunninghill and Buccleuch, meaning
there will be fewer and fewer
places for the bad guys to hide.”
“In closing, I would like to thank
Acquired Business Solutions, the
masterminds behind the design and
implementation of the project. They
worked closely with Waterfall and
played a pivotal role in creating an
environment in which we have been
able to significantly and meaningfully
increase the levels of safety both
inside and outside the Waterfall
development,” he concludes.
Waterfall Issue 2 2020 7
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Insightful Waterfall
Podcast Series
set to continue

I

n another first for Waterfall, South
Africa’s only property development
podcast series was recently produced
for Waterfall by CliffCentral.com. The
project marked a first-ever production
of its kind, and certainly raises the
bar in engaging communication
for property developments.
Initially set as a 6-part monthly trial series
that ended last month, the podcasts
covered various aspects of interest
related to the Waterfall development.
Now, Waterfall Management Company
is excited to announce that a decision
has been taken to continue producing
such podcasts for the rest of 2020.
Says Willie Vos, CEO of the Waterfall
Management Company: “This venture
with CliffCentral.com has been nothing
short of interesting, exciting and
fun. Experimenting with this form of
innovative media has certainly been
worth it and has allowed us to achieve
our goal of sharing more detailed and
insightful information about Waterfall,
in a casual and conversational manner,
with our community. And being able
to do this through integration via the
existing Waterfall communication
app – GO Waterfall – made perfect
sense. So, we simply could not resist
looking at more episodes for the
Waterfall neighbourhood this year.”

Living or working within a development
of this scale means that it can be
difficult to know everything about this
magnificent and growing city, without
being intimately involved. Yet there is so
much to know about Waterfall that many
would likely find fascinating and useful.
The podcasts share discussions around
the history of the land, the maintenance
and upkeep responsibilities, the
birds and wildlife living here, as well
8 Waterfall Issue 2 2020

Gareth Cliff and Willie Vos

The CliffCentral.com team interviewing Johann Fourie, GM of Mall of Africa

In studio

as the achievements of the Mall of
Africa, Attacq, Balwin and Waterfall
Management Company over the past
year and exciting plans for the year
ahead. They have enabled those who call
Waterfall their place of work or home to
really get to know the environment a bit
better and gain some interesting insight.
CliffCentral.com’s Gareth Cliff notes
that podcasting, with its unlimited
bandwidth, can help create a whole
broadcasting hub in a neighbourhood,
and let that neighbourhood generate its
own colourful content – and believes that
Waterfall is pioneering the prototype for
a new way of connecting in this regard.
As the Waterfall development is
presently only 34% complete, there
are many future plans in the pipeline
and much to look forward to as this
city develops further. Planning around
the topics and themes for the next
set of podcasts is underway and
each episode will no doubt provide

more little-known facts and updates
that you won’t want to miss!
Concludes Vos: “In continuing with
the Waterfall Podcast Series, we hope
that the uptake of this content will
only rise and that more people will
download the GO Waterfall app and
take interest in the podcasts being
added, to consume rich content
about this world-class urban node.”
The first set of podcasts are all currently
available exclusively on the GO
Waterfall app. The new series kicks off
in February, with each new episode
being loaded in the last week of the
month. You will receive a notification
each time a new podcast becomes
available. For those who have not yet
downloaded the GO Waterfall app, you
can do so by visiting the Google Play
store and Apple App store, type in Go
Waterfall in the search bar and follow
the instructions to set up a profile. The
app and podcasts are free of charge.
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Waterfall news

get to knoW
netflorist
Q&A interview with Ryan Bacher of NetFlorist

s

outh Africa’s largest floral
and gifting service company,
NetFlorist, recently made
a move to the Waterfall
Logistics Precinct. With valentine’s
Day around the corner, we thought
it the opportune time to catch up
with the co-founder and managing
director, ryan Bacher, to find out
a bit more about the business.
Q: How long was NetFlorist
operating from its previous premises
before moving to Waterfall?
RB: NetFlorist had been operating
out of Paulshof for about 12 years
in what initially started out as a
small commercial office, which was
nevertheless a productive working
space. very quickly and to our surprise,
our operation grew and inevitably
10 Waterfall Issue 2 2020

growth and so, in 2018, we decided to
meet a few property agents to help us
find the perfect space for our growing
family. The brief was quite complex in
that we needed a space large enough
for offices, warehousing and stock,
but also well located in relation to
arterial roads and highway routes to
suit the logistical part of our business.

Ryan Bacher

we had to upgrade our office space
several times within a short period.
Over time, we came to realise that the
lack of space was really stunting our

We spent over a year looking at
many potential buildings, but it was
only in August 2019 that we were
presented with this space in Waterfall.
The moment we saw it, we instantly
knew that we had finally found our
new home. While we were initially
wary of moving into a building
five times bigger than our current
requirement, we’ve quickly seen
the benefits of being so centrally

located and we’re quite happy with
how things have turned out.
Q: We know that NetFlorist was
created as a testing site for another
company by you, Lawrence Brick
and Jonathan Hackner. Did the
3 of you ever think that you
would reach this milestone?
RB: That’s true, NetFlorist was created as
a testing site for another company (that
was later rejected, believe it or not).
With that said, however, I must stress
that the sweat, tears and hard work
that has gone into building NetFlorist
still continues to inspire us to do more
every day. It’s still so surreal to think that
what started as an experiment is now
South Africa’s largest and leading online
florist and gifting delivery site. We can
only thank the flower fairies and our

amazing team for helping achieve this.

and the rest will fall into place.

Q: NetFlorist turns 21 years old
this year and this milestone is
commonly commemorated with
a key to freedom and words of
wisdom. In this case, what words
of wisdom do you want to share
with other young entrepreneurs?
RB: We have a 21-year-old
establishment, and if we were
to treat NetFlorist as our child
transitioning into adulthood, we
would tell it never to stop believing
in its dreams and putting in the
work to make them come true.

Q: You started without a solid
business plan, and that makes your
story very inspirational. What would
you say are the three traits needed to
become a successful entrepreneur?
RB: Many factors go into making
a successful entrepreneur.
However, for us we believe
the three key characteristics
that can help entrepreneurs
succeed amid adversity are:
• Grit – A strong character, coupled
with resilience and courage,
will take you anywhere.
• Effective support structures – Support
structures can be powerful to any
entrepreneur’s business development
and growth. These include mentors,
business accelerator programmes,

Words of wisdom we would share
with young entrepreneurs are:
Firstly, believe in yourself and your
idea. Secondly, put in the hard work

Waterfall Issue 2 2020 11
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friends, family, spouses and business
networking organisations.
• Flexibility – All entrepreneurs need to
possess the ability to learn, unlearn
and relearn everything they can.
Q: How did you manage to relocate
to Waterfall while remaining
completely operational and
without the use of movers?
RB: “If you fail to plan, you are
planning to fail.” Benjamin Franklin
inspired our moving tagline – “if
you fail to plan to relocate millions
of Rands’ worth of resources,
then you are planning to fail the
customer, business, and staff.”

to move were our most critical teams
– our call centre and operational staff.
While the entire company understands
the importance of delivering on our
promises, these teams went above
and beyond, volunteering to move
over the long weekend in September
2019, during their personal time.

We take our customer service very
seriously, so it was key to devise
a very strategic plan to remain
completely operational and ensure
that not a single customer felt the
effects of our internal affairs.

The second element that contributed
to our painless process was the
benefit of owning our fleet and
having our own drivers. We split
our night shift teams up so that key
individuals focused on getting our
orders ready for the next day while
the balance of the team, along with
our occasional temp teams, were
used to either load, drive or unload
vehicles at both warehouses. Each
area was demarcated, and each
box labelled accordingly so even
our temps could identify where
to leave each and every box.

Buying the building with existing
office furniture was the first step in
making our move painless. Our staff
just needed to pack a box and drive
over to the new place. We moved over
our non-critical teams first to test
the waters. Once we ironed out all
the little kinks, the rest of the teams
moved over gradually. The last teams

The final element that made our
move exciting instead of stressful was
trust. Most stock holding businesses
would’ve lost stock either through
theft or physically losing it between
buildings. Our teams landed up
finding more stock in the little nooks
and crannies and between the
holes of each building in Paulshof.

12 Waterfall Issue 2 2020

Q: Where do you see NetFlorist
in the next 20 years?
RB: We believe that our growth is
inevitable. This is not only based
on our own results but also global
market trends which have seen
a shift towards E-commerce.
Over the next 20 years, we hope to see
NetFlorist double in size. We see the
business contributing to employment in
all nine provinces, offering more variants
of flowers, expanding its gift hampers,
offering even better service, becoming
a beneficial hub for all its networks and
as a result, boosting small businesses.

NetFlorist Fun Facts
• Since launching in 1999 NetFlorist
has delivered over 4 287 849
floral creations and gifts.
• The site hosts over 12 094 gifts, 20%
of which can be personalised.
• On average, NetFlorist receives
2 000 orders a day.
• 14 marriage proposals have been
made using NetFlorist services.
• NetFlorist drivers have driven a total of
85 756 980km to date - equivalent to
walking around the world 2 140 times.
For details on NetFlorist’s Valentine’s
Day offerings and gifting packages,
visit: www.netflorist.co.za
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Book launch at
Mall of Africa
NAQIYAH: The Beginning - Indian recipes from my home.

O

ne of Naqiyah Mayat’s first
memories was sitting at her
grandparents’ kitchen table
on a Saturday morning,
watching her mum and late agi
preparing vegetables for the week. They
were bought at the local market after
inspection, prodding and judging for
freshness and tastiness. But it wasn’t
just the food that kept young Naqiyah
entranced, it was also the conversation.
The laughter, love and yes, a little
bit of gossip held her attention.
After running successful food and
lifestyle blog naqiyahmayat.com and a
well-curated Instagram account with
a strong following, Naqiyah is now
sharing her food philosophy with the
world in the form of a book. Much of
her love of food comes from her mum,
who always saw food as a special way
to bring people together. Her abiding
love for family and specifically how food
connects people is the subject of her
debut cookbook, Naqiyah, The Beginning:
Indian recipes from my home, set to be
released by That Food Guy Publishing in
March 2020. That Food Guy Publishing
(www.thatfoodguy.co.za) aims to
give a voice to unique food narratives
both locally and internationally. It
does so through the talents of Chief
Creative Officer, Dale Herbst, and
Business Strategist, Funeka Peppeta.

In her book, Naqiyah charts not only
the modern style of South African
Indian cooking, but also the story of
her own life and family. With great
affection, she writes of her husband
and children and how food has made
14 Waterfall Issue 2 2020

her marriage closer (he is Muslim, and
she came from a Hindu background).
We see how she used food as a bridge
between their two cultures and how
it has informed the way her children
eat and how they eat as a family.
This book demystifies Indian cooking
as we know it, with easy-to-follow
recipes helping you perfect that
multi-layered biryani or the intricacies
of samoosas, polis and roti. Naqiyah
is no tutting clichéd mother-in-law,
watching our every move in the
kitchen; she is a trusted friend who
has designed a book that grows in
complexity from start to finish. It
begins with simpler meals and by the
time you’re finished, you’ll be cooking
feasts without breaking a sweat.
Here’s to big family celebrations
with aunties and uncles (related or
otherwise), week-night family dinners

filled with laughter and bonding,
and quiet nights in for two (or one)
making something delicious. Naqiyah
has something to offer us all, now if
you would just pull up a chair and
help her set the table, she’s got the
loveliest story to share with you!
Naqiyah, The Beginning: Indian recipes
from my home is available for purchase
from March 2020 in select stores
and on www.naqiyahmayat.com.
Mall of Africa are proud to be hosting
the launch of Naqiyah Mayat’s
cookbook from 12-15 March 2020.
Keep an eye on the Mall of Africa
website, www.mallofafrica.co.za, for
further details.
Be sure to sign up to
www.naqiyahmayat.com to receive
updates on additional book launches,
the book tour, competitions and events.

Recipe

RED MASALA
CHICKEN

12. Reduce to medium heat
and cool slowly.
13. Bring back to a high heat
for the sauce to thicken
and to burn slightly.

SERVES 6
PREP TIME 30 MINUTES
COOKING TIME 30 MINUTES

TIP: this chicken may be marinated
and left in the freezer or in the fridge
if you’re preparing it ahead of time. It
is best served with chips or steamed
vegetables prepared with a cream
and sweetened butter sauce.

The reaction that you expect from
your guests when they walk into a
home where this Masala Chicken
is cooking, is: ‘It smells like Eid!’

VEGETABLES
For as long as I’ve known my
mother-in-law, this is one of her
best recipes, Naqiyah says.
Instead of the usual process of adding
the chicken to a pot and then adding
spices, the spices are cooked to a
thick marinade which gets massaged
into the chicken. It’s important to
cook this on low heat, and at the end,
to slightly dry it out so you’re left
with a rich and fragrant coating.
Note: This is not a chicken with
a wet gravy. It should be cooked
just until it’s a thick sauce.

INGREDIENTS
1 chicken, cut into quarters
1 tbsp ghee
2 tbsps oil
¼ onion, finely chopped
½ tsp whole cumin
1 tbsp ground cumin
1 tbsp ground cumin powder
2 tbsps white vinegar
1 tsp rough salt
½ tbsp chilli powder
1 ½ tbsp red wet ginger
and garlic masala
1 tbsp ground garlic
A small knob of ginger or
½ tsp ground ginger
½ tbsp methi masala
2 tbsps tomato puree
1 tbsp tomato sauce
2 tbsps lemon juice
3 - 4 whole cloves
A few black peppercorns
A small cinnamon stick

2 - 3 whole cardamom pods
4 - 5 saffron fronds
¼ tsp white pepper
1 stick butter
1. Heat ghee in a pot and add the
whole spices (cumin, cloves,
peppercorns, cinnamon stick and
cardamom) and chopped onion.
2. Add 2 tablespoons of vinegar to
the ghee and whole spices mix.
3. Add the red masala and let it
cook for a few seconds.
4. Add the salt, cumin and
coriander powder and the
balance of the ingredients.
5. Finally, add a teaspoon of saffron
water for colour and a quarter
teaspoon of white pepper. The
mixture should be thick and saucy.
6. Allow it to cool slightly and
smear it over your chicken pieces
(they should be slit slightly
so the marinade can flavour
and tenderise the meat).
7. Add a finger width of
butter into a pot.
8. Add the chicken and a
quarter cup of water.
9. Add 3 whole green chillies
for extra heat (optional).
10. At this stage, the chicken should
be a fiery tone of maroon.
11. Switch the stove to high heat to
allow the butter to melt over the
chicken. This should gently coat
the pan and start the process
of cooking the chicken.

½ cup baby corn
½ cup baby carrots, scrubbed clean
½ cup baby marrow, cut at an
angle into thick chunks
½ cup baby potatoes, halved
½ cup baby onions
½ cup butternut, cubed
½ cup sweet potatoes, cubed
1. ‘Steam’ each vegetable separately
in salted water for a few minutes,
just until it is soft when a knife is
inserted. Layer this into an ovenproof casserole dish. Pour over the
sauce and bake for 20 minutes.

SAUCE
1 stick butter
1 tbsp brown sugar
½ tsp black pepper
1 tsp ground green chilli
½ tsp ground garlic
1 tsp mixed herbs
½ cup sour cream
2 tbsps mayonnaise
½ cup fresh cream
Salt to taste
1. In a pan add the butter and allow
it to melt over a gentle heat.
2. Add the brown sugar, black
pepper, ground green chilli,
ground garlic and mixed herbs.
3. Sauté for 2 to 3 minutes,
just to infuse the butter.
4. Whisk in the sour cream,
mayonnaise and fresh cream.
Season with salt to taste.
Pictured accompaniment: Coconut Raaita
Waterfall Issue 2 2020 15

Waterfall News

NOT ALL GARAGES
ARE CREATED EQUAL

You’re in for a treat at the new Sasol on Allandale Road

F

uel is to cars what caffeine is
to many people. Waterfall’s
newest Sasol filling station,
situated on Allandale Road,
has been designed to be much
more than a regular filling station.
Thanks to its beautiful architecture,
amazing convenience store and
Manaka Coffee Shop, a quick visit
will certainly put some vooma
into your car and your day!

According to Irving Steyn,
Development Manager at the
Waterfall Management Company, it
is a well-known fact that Waterfall is
a world-class development, having
been named the Best International
Mixed-use Development at the
International Property Awards
for the past three years.
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“Since there is clearly something
special about Waterfall, it is no surprise
then that even the new Sasol filling
station has been designed to be
different and to have an edge. At the
same time, I should note that we have
a very good relationship with Sasol:
we love the fact that the brand is local
and so we want to back them,” he says.
“To this end, this is the third Sasol
filling station within the Waterfall
precinct, demonstrating our support of
the brand and ensuring continuity for
users. However, several tweaks have
been made to the design of the Sasol
on Allandale Road. By incorporating
the black and gold colours, we have
given this filling station a significantly
different look and feel - one that makes
it stand out - while also remaining

true to the overall Waterfall design
aesthetic,” he says. Steyn adds that by
the end of next year, it is anticipated
that two more Sasol garages will
be added to the development.
Frans de Klerk, Director at Theunissen
Jankowitz Architects Pretoria, who
was appointed to design the new
Sasol service station, explains that
the decision was taken to not simply
incorporate the Manaka Coffee Shop
into the development, but rather, as a
rising brand, to blend Manaka’s dark
colours with the lighter Sasol ones in
order to really create an impact and
to maintain its own distinct identity.
“Architecturally speaking, we
incorporated double volume ceilings
and large shopfronts to provide

plenty of natural light. The client
required natural finishes, which we
achieved with textured local tiles
and an industrial look that imparts
a rougher, more natural feel. We
also believe the darker gold and
black finishes of the Manaka retail
component play off nicely against
the much lighter colours of the Sasol
retail area in the store. Ultimately, we
wanted to create a mingling space
where people can meet, rather than
the usual scenario of filling up and
grabbing a coffee to go,” he says.
“Externally, there is currently a
sunscreen that will eventually
become a wall of greenery, offering
a softer, more natural feel. Here, we
adhered to Waterfall’s approach to
landscaping, using mostly indigenous,

low water usage plants. Like all our
projects, we have tried to give the
building a unique identity, focusing
on natural elements, reducing the
overall carbon footprint and reusing
salvaged building materials, since
eco-friendly design is only going to
become more critical as we move
forward,” continues de Klerk.
Steyn adds that, although there are
few nearby developments at present,
the filling station was designed to be
slick and modern, as this will futureproof it to fit in with whatever new
projects are undertaken in the area.
“Ultimately, our aim is to provide
more than just fuel and caffeine to
users. What we wanted to do here
was to create a retail experience,

hence the introduction of double
volume ceilings and big, clear
windows delivering lots of natural
light. The goal was to make it
more than a standard garage store
where one buys odds and ends.”
“We feel we have achieved this. We
have created an exciting venue that
is well designed and beautiful and
will hopefully encourage people to
spend more time there. Between the
variety of meals and coffee available,
we have created a space where
people no longer need to rush in and
rush out – they can sit and relax in a
place that has been designed to be
far more of a destination than your
standard filling station,” he concludes.
Turn the page to read more about
Waterfall’s latest Manaka Coffee Shop.
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MANAKA COFFEE
FANS, REJOICE!

Another outlet opens in Waterfall
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I

t only takes a few seconds after
arriving at the brand new Sasol
filling station on Allandale Road, to
realise that something completely
different is brewing there. In terms
of design, the bar has been raised
for forecourts across the world and
the co-founders of Manaka Coffee
feel a massive sense of pride and joy
knowing that their stores are setting
a new benchmark for forecourts and
coffee shops across the country.

that Manaka will be rolling out in
Gauteng over the course of the next
2 years. “The plan was to change
the image of filling station coffee
shops and create a space that one
would actually like to be in, rather
than just as a convenient stop on
the way to work. Manaka Allandale
is just that. The task was to utilise
the space as creatively as possible
in order to achieve this, and we are
incredibly happy with the results.”

Manaka (pronounced Ma-Na-Ka),
can be translated from Sesotho
as the horns of an animal which
are a traditional symbol of power,
strength, status and endearment.
And Manaka Coffee is certainly
living up to this brand ethos.

Walking into Manaka Allandale, one
wouldn’t be blamed for thinking
you had just walked into a highend coffee shop anywhere in the
world, let alone in a filling station
somewhere in Africa. This statement
alone most accurately captures the
sentiments of the Manaka Brand
and its mission. “We are a brand
destined to change the game
and offer the world something it
has been missing for so long, a
truly African brand of quality and
distinction, that aims to take coffee
to its golden era,” adds Symons.

Says Brad Symons, co-founder
of Manaka Coffee: “2019 was a
massive year for the Manaka brand.
We successfully launched two
new stores within the Waterfall
development, concluding with Sasol
Allandale in December, and quite
honestly, there is nothing like it.”
The Allandale store is the first of a
series of new-look coffee outlets

No less than 8 baristas have been
expertly trained to serve the finest
coffee 24-hours a day, all year

round. This is another aspect which
Manaka is very proud of, as the brand
ensures that it does its part to create
jobs and transfer skills, which are
critical in the country currently.
Adds Symons: “We are forever
grateful to our loyal customers
who have done so much for us by
spreading the word about our coffee
and our brand, as we continuously
push ourselves to produce even
better quality in our products and
service. We do coffee the way it is
supposed to be done because that’s
the way we like to drink it – and we
are really excited to be able to share
this experience with more people
with each new store we open.”
2020 looks to be the year in which
Manaka will really make its mark and
grow the brand, not only across the
forecourt scene, but with a flagship
standalone store situated at the
new Polofields Retail Centre due to
open within Waterfall in late 2020.
“We have these and more exciting
plans for the year ahead. For
now, all we’ll say is: Watch this
space!” concludes Symons.
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discoVer the real
truth Behind
sPine surgeries
By Dr Jaytesh Pillay, Orthopaedic &
Spine Surgeon at Waterfall, Netcare
Waterfall City Hospital

s

Many people have been told to
‘never have spine surgery’, however
in the hands of a trained spinal
specialist, this is far from the truth.

o, your doctor has recommended spine
surgery - what does that mean? Many people
subscribe to the antiquated thought that spine
surgeries are accompanied by long recovery
times and pain after surgery. This is no longer true.

• This also means there is less pain and faster recovery times.
• Patients are made to move immediately after
surgery, eliminating debilitating bed rest.
• Multidisciplinary teams work together
to ensure successful outcomes.

In this article, we cover some of the
misconceptions about spine surgery and discover
more modern, advanced techniques.

Modern surgical techniques
The era of modern spine surgery began in
the last 15 - 20 years and the technology has
changed the way doctors perform surgeries.

What are the MisconcePtions?
• Spine surgery always fails.
• One spine surgery always leads to another.
• You should never have spine surgery.
• The chances of complications and paralysis
are high in spine surgeries.
• You have to rest in bed for 6 weeks after a spine surgery.
These misconceptions often arise from anecdotal accounts
from family and friends, stereotypes and unindicated
surgery leading to unintended complications.

What is the reality?
• Spine surgery can be very successful.
• Surgery is often life changing - improving
a patient’s quality of life.
• Modern surgical techniques and state-of-the-art
technology make spine surgery safe and effective.
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some examples of modern techniques include:

Minimally invasive techniques
These techniques involve doing spine surgery with
smaller incisions, thereby reducing damage to muscles
and surrounding tissue, and reducing pain and infections,
leading to a shorter hospital stay and faster recovery.

endoscopic spinal surgery
In this procedure, the surgeon makes small incisions,
approximately 1cm, and performs spine surgery
using a tiny camera. This means surgery can be
performed safely with less pain and faster recovery.
At Netcare Waterfall City Hospital we recently performed
an Endoscopic Spine Surgery, the first of its kind at Netcare,
using a camera and making an incision of only 1cm.

robotics and navigation

should i haVe sPine surgery?

This refers to the use of special machines that allow
the surgeon to accurately and safely insert spinal
instrumentation into the vertebra, thus lowering the risk
of damage to the spinal cord and surrounding tissue.

Despite all these modern techniques and the available
technologies, spine surgery should only be performed when
all other conservative or non-operative measures have been
exhausted. However, spine surgery, when done for the right
reasons in the proper fashion, can yield excellent results.

neuromonitoring
special monitors are used during these surgeries to
assess spine and nerve activity which makes surgeries
safer and prevents injury to nerves and the spinal cord.

spinal instrumentation
Modern spinal instruments are stronger, smaller,
have lower profiles and are made of materials that
allow faster and safer integration. There are also
more options such as cervical disc replacements,
which avoid a fusion and are motion-sparing.

Netcare Waterfall City Hospital has a fully integrated
Multidisciplinary Spinal Team - Spine at Waterfall
Our team involves an Orthopaedic spine surgeon, a Physiotherapist,
a Biokineticist, a Dietician and a Psychologist. Each member of the
team has a special interest or further training in the management
of spine conditions. We use a patient-based approach combined
with shared protocols to ensure each patient is comprehensively
assessed and treated. A team approach also means no unnecessary
surgeries and true surgical cases are correctly identified, worked up
and prepared. We also ensure team-based post-operative care.
Waterfall Issue 2 2020 21
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Waterfall Motoring

DBX: An Aston
Martin Revolution
By Khehla Dlamini

After 106 years, one of Britain’s iconic luxury sports car makers,
Aston Martin, has unveiled an SUV set to compete with the likes
of the Rolls-Royce Cullinan and other high-end crossovers.

T

here was quite a stir at the
Los Angeles Auto Show, as
the automaker famous for
making some of the best Grand
tourers, like the DBS Superleggera,
had decided to jump onto the SUV
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craze to expand the brand and
further escalate the company to
the next level of success - with the
launch of its new Aston Martin DBX.
Personally, I’m a bit skeptical about the

overall appearance of this new model
- it looks like a Porsche Macan (which
is actually a brilliant SUV and one of
Porsche’s more successful sellers in the last
5 years) with an Aston Martin grill slapped
onto it, resulting in it trying too hard to

steering wheel, and the steering has
been completely redesigned to provide
optimum comfort and practical usage
of the large 9-speed shift pads tucked
right behind it. Unlike any other Aston
Martin, there are separate armrests
for both front seats and each seat is
uniquely adjustable according to the
passenger’s desired seating position.
The opulence continues as you get to
the back seats, the same design you
get in front has been duplicated in the
rear to offer the same level of comfort.

look like something it isn’t supposed to be.
On the bright side, it does look elegant
- from the wide signature grill, and the
dual ventilated bonnet that cools down
the turbochargers whilst simultaneously
reducing lift giving it a bold stance, to
the oval-shaped headlights. Seamless
shoulder lines that run all the way to the
taillights and a hipline that resembles the
Aston Martin Vantage all add to the allure.
Normally, a modern taillight would be
a straight line that stretches across the
entire rear section, but Aston Martin
decided to deviate from the norm
with a taillight that takes inspiration
from the Aston Martin Vantage. An
integrated aerodynamic spoiler aids
in adding downforce at high speeds,
whilst the circular sporty exhaust pipes
sound glorious V8 tunes. A boot space
of 632 litres allows for maximum space

and, if you’re a heavy backpacker, the
adjustable seats in folded state grant
access to 62 more litres of effortless
practicality. The 22-inch alloy wheels
come as standard, or you can choose
the optional ‘ribbon’ wheels - both are
beautifully designed to cater for the
individual customer’s distinct taste.
Aston Martin is known for making
interiors that are sub-par, they never
really quite hit the mark in capturing
the essence of supreme luxury and
their interiors have always ended up
looking repetitive. Finally, the DBX
breaks the curse of bad interiors
and, in my opinion, has the bestlooking interior ever conceptualised
in an Aston Martin. It’s spacious and
ergonomic. Alcantara soft touch
materials cover the entirety of the roof,
stitched leather covers the seats and

Under the bonnet you’ll find a twinturbocharged 4.0 litre V8 producing
404 kilowatts (542 horsepower)
and 700 Newton-meters of torque
(516 pound-feet), as a result, the
2,2‑ton behemoth will accelerate
from 0-100km/h in 4,5 seconds and
will continue to top out at 291 km/h
thanks to its all-wheel-drive system
and electric limited-slip differential.
The starting price of R3,6 million
is around the same price range of
competitors such as the Lamborghini
Urus and Bentley Bentayga and, with
the launch of Aston Martin’s new
dealership in Melrose Arch, you can
expect the DBX to be the headliner
amongst a star-studded line-up of GTs.
Sources:
www.motor1.com
www.topgear.com
www.astonmartin.com
www.thesouthafrican.com

To contact Khehla, call 076 840 9826,
or email: dlaminikhehla5@gmail.com
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top 10
explore thailand with the holiday factory.
Rates from R21 090 per person sharing. Offer includes
return flights departing from Johannesburg, airport taxes,
seven nights’ accommodation at the five-star Robinson
Club Khao Lak, breakfast, lunch and dinner daily. Valid
for travel from 20 January to 03 April 2020. T&Cs apply.
For more information contact 010 015 0999 / 011 233 2300.

escape to Zanzibar with gallivanter holidays.
Stay at the Reef and Beach Resort on an all-inclusive basis.
Rates from R13 990 per person sharing. Offer includes
return flights departing from Johannesburg to Zanzibar,
departure airport taxes, return transfers from Zanzibar
airport to resort, seven nights’ accommodation in a Double
Room, breakfast, lunch and dinner, house wines and local
beers daily. Valid until 22 December 2020. T&Cs apply.
For more information contact 082 394 5885 or
email: res@gallivanterholidays.co.za.

sail along the seine
with Development
promotions – A-rosa.
Rates from only R27 875
per person sharing. Offer
includes a seven-night
Gourmet Seine River cruise
on board A-Rosa Viva, on
an A-Rosa Premium allinclusive package. Package
includes all meals on board
as well as additional embarkation snacks, tea and coffee hour,
high-quality drinks throughout the day, English-speaking
travel and hotel management, free use of the on-board
facilities, transfer between railway station or airport and ship,
15% discount on treatments in their Spa-Rosa and port charges.
Cruise departs Paris on 18 June 2020. Offer excludes flights and
taxes. T&Cs apply.
For more information contact 011 463 1170 or
email: enquiries@devprom.co.za.
pay six stay seven
in Mozambique with
ventures into Africa.
Enjoy a seven night fully inclusive
stay in an Ocean View room at the
Machangulo Beach Lodge. Rates from
R18 670 per person sharing. Offer
includes seven nights’ accommodation
with welcome drink, return scheduled
boat transfers, return road transfers in Maputo, breakfast,
lunch, dinner and snacks daily, selected non-motorised
activities done from the lodge’s beach, mini-bars and cocktails,
Inhaca Marine Reserve Snorkel Picnic, Santa Maria Village
Tour and Dhow Cruise. Valid for travel until 11 June 2020.
Children’s rates available on request. Offer valid for SADC
residents only. Offer excludes flights and taxes. T&Cs apply.
For more information contact 011 789 1681or
email: info@venturesintoafrica.co.za.
travel to india with Ays travels.
Explore the Golden Triangle and Mumbai, visiting Delhi, Agra,
Jaipur and Mumbai. Rates from R18 974 per person sharing.
Offer includes return flights departing from Johannesburg,
domestic flights, transfers, eight nights’ accommodation,
breakfast daily, English speaking guide and all applicable taxes.
Valid for travel from 01 April to 30 September 2020. T&Cs apply.
For more information contact 010 786 0186
or email: info@aystravels.co.za.
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Bucket list adventures with hurtigruten – Development promotions.
Enjoy an eleven-night Northern Lights Classic Voyage on board the MS
Trollfjord. Rates from only R29 725 per person sharing. Offer includes all
meals on a full board basis and activities on-board, port charges plus
Northern Lights Promise - get a free five- or six-night cruise when you
don’t spot the Northern Lights during your cruise. Cruise departs Bergen
on 25 March 2020. Offer excludes flights and taxes. T&Cs apply.
For more information contact 011 463 1170 or email: enquiries@devprom.co.za.

experience fully inclusive luxury
in Zimbabwe with Air holidays.
Spend three nights at Chundu Island
Lodge. Rates from R13 825 per person
sharing. Offer includes return airfares
departing from Johannesburg to
Livingstone, all current taxes and
airline levies, transfers, all meals,
all standard drinks and all activities
offered by the lodges. Offer is valid
until 31 March 2020. A supplement
of R1 095 is applicable for travel
from 01 to 31 March 2020 due
to airline levies. T&Cs apply
For more information contact 011 803 8223
or email: reservations@airholidays.co.za.

Spend eight days on the Amalﬁ Coast with Earth Wanderer.
Visit the most famous sites in the Bay of Naples and the legendary UNESCO
archaeological site of Pompeii. Rates from R20 550 per person sharing. Offer
includes all breakfasts, one lunch and six dinners, seven nights’ accommodation,
all local transport, transfers for group flights and tour leader throughout. Rates are
subject to availability and rate of exchange fluctuations. Selected departure dates
from March 2020 to December 2020. Offer excludes flights and taxes. T&Cs apply.
For more information contact 074 340 4587 or email: info@earthwanderer.co.za.
Brilliant Bali combo
package from thompsons
holidays. Benoa - gili
island - ubud Combo.
Rates from R14 672 per person
sharing. Offer includes return flights
departing from Johannesburg
to Bali including airline levies,
return airport transfers, four
nights’ accommodation
at the four-star Ibis Styles
Benoa, two nights’ accommodation at the four-star Aston sunset Beach Resort
– Gili, two nights’ accommodation at the four-star Ubud Tropical Garden and
breakfast daily. Valid from 1 April 2020 to 30 June 2020. T&Cs apply.
For more information contact 011 770 7583 or email: travel@thompsons.co.za.

see the garden route
with Kulula holidays.
Stay at the Oubaai Hotel Golf & Spa.
Rates from R3 480 per person sharing.
Offer includes return flights departing
from Johannesburg to George,
estimated airport taxes and fuel
levies, two nights’ accommodation
in a standard room, breakfast daily
and two-day car rental (Group T) with
standard waiver. Valid for travel until
30 March 2020. Valid for SA residents
only - proof of ID required. T&Cs apply.
For more information contact 011 285 3000 /
0861 102 137 or email: holidays@kulula.com

DISCLAIMER: All prices, availability and terms should be checked with the sales agent for the relevant listing.
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The Joys
of Cruising
Compiled by Bev Hermanson

MSC Grandiosa

The ship’s captain, Marco Massa, helps Sophia Loren to cut the ribbon

Zoe, the in-cabin passenger assistant

Sailing to more than 200 destinations across
five continents, MSC Cruises offers international
dining, world-class entertainment, a wide
range of family programmes and the very latest
guest-friendly technology on board.

A

t the beginning of
November last year, in
Hamburg Germany, I had
the privilege of attending
the Christening of the MSC Grandiosa,
MSC Cruises’ newest flagship, with
Madame Sophia Loren, the ship’s
godmother, performing the honour
of cutting the ribbon to release the
traditional bottle of champagne.
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The fifth next-generation cruise ship
to be launched in 30 months by
the privately-owned MSC Cruises,
the MSC Grandiosa boasts cutting
edge technology on a number of
levels, not only enhancing the guest
experience, but also incorporating the
latest environmental advancements
designed to significantly reduce
carbon emissions.

Weighing 181 000 tonnes (gross),
at a length of over 331 metres,
with 19 passenger decks, the MSC
Grandiosa is able to accommodate
a maximum of 6 334 guests in her
2 421 cabins. Each cabin is equipped
with its own virtual personal cruise
assistant, Zoe, which is programmed
to help with any cruise-related
enquiry. Similar to Amazon’s Alexa
Voice Service, the Google Mini and
the “OK Google” facility available on
most smartphones, Zoe responds to
voice activation and is programmed
to communicate in 7 languages,
which can be changed by the guest
at any time. The device is able to
activate the smart TV in the cabin,
provide weather forecasts, as well

as updated billing details, and
answer a host of questions or make
suggestions as to who to ask if the
information is not available to it.
On board the MSC Grandiosa, the
kids’ entertainment includes the
Wild Forest Aquapark and Himalayan
Bridge; the Virtual Games Arcade; the
Amusement Park with a VR Maze, XD
Cinema, F1 Simulator and Bowling
alley; the Sportplex where they can
play basketball, tennis, volleyball
and five-a-side football; and the
Kids’ Club that has dedicated play
areas for infants (under supervision),
children, tweens and teens. For
the adults, there’s the MSC Aurea
Spa with a Thermal area; the MSC
Gym powered by Technogym®;

a variety of retail stores stocked
with jewellery, designer clothing,
perfumes and cosmetics; the Casino
and the Theatre where a series of
Broadway shows can be enjoyed.
If you love travelling internationally,
you’ll be able to cruise the western
Mediterranean on the MSC
Grandiosa for the next 10 months,
before it makes its way to South
America for winter 2020.

LOCAL CRUISES
However, with the exchange rate
being a huge disadvantage for us
at the tail end of Africa, embarking
on a local cruise gives us much
more value for money and MSC
Cruises has identified the enormous

potential of the South African travel
industry, which is why they’ve added
a second ship to serve our market.
The MSC Opera (based in Cape Town)
will join the MSC Musica (based in
Durban) to offer over 60 cruises split
over 8 different itineraries during
the 2020/2021 cruise season.
MSC Opera, which can host
approximately 2 500 guests and was
completely refurbished in 2014 as
part of the Company’s Renaissance
Programme, will offer 22 cruises
next season. MSC Musica can cater
for approximately 3 200 guests and
will offer 40 cruises. The ships will
alternate routes, providing South
African cruisers with a wider choice
of options to suit their holiday needs.
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MSC Musica

This means that both Cape Town
and Durban ports of embarkation
will get to experience the cruise
line’s diverse product offering and
enjoy more cruise destinations
and packages than ever before.
One highlight of the 2020/2021 cruise
itinerary is MSC Cruises’ 14-night
New Year cruise around Southern
Africa. The cruise will depart from
Durban on 26 December 2020
and will incorporate destinations
including Portuguese Island; Nosy
Be, Madagascar; followed by Port
Victoria, Seychelles; and then Port
Louis in Mauritius; returning to
Durban on 9 January 2021. What
makes this cruise particularly special
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MSC Opera

is that it will be the first time that
Port Victoria has been included in the
cruise offering from Durban outside
of MSC Cruises’ Grand Voyage.

MATRIC CRUISES
Exclusively for Matrics, MSC Cruises
also offers an end of year cruise
which is a relatively new take on the
traditional post-matric beach raves
that many teens embark on. “Safety
is a priority for us at MSC Cruises
and that’s why the Matric Cruises are
becoming more and more popular.
Parents know where their kids are
and there’s lots of entertainment
laid on, so they are never bored,”
says Ross Volk, Managing Director
of MSC Cruises South Africa.

“Another category of passenger
that’s showing growth is the female
solo traveller aged from 45 years
upwards,” Ross adds. “These women
may be travelling on their own, or
with a group of friends. They are
becoming more comfortable with
cruising because it’s safe; the food,
accommodation and almost all the
activities are included in the cruise
fare; and with the local cruises lasting
anywhere between 3 and 14 days,
there’s a cruise to suit most budgets.”
MSC Opera will sail from homeport
Cape Town from December 2020 to
March 2021 and the MSC Musica will
sail from homeport Durban from
November 2020 to April 2021.

The only Road-legal Golf Cart in SA
Order yours NOW!

Alpha Defender

Melex 2 seater Golf

We also offer:
– New Golf Carts
– Refurbishments
– Trade-Inns
– Parts and Accessories
– Spare Parts
– Services: Petrol and Electric

Finance
available

Melex Road-legal

Danie – 082 337 5483
danie@golfcartervices.co.za

Alpha Defender

Hanco – 076 791 2603
hanco@golfcartservices.co.za

www.golfcartservices.co.za

pizza - pasta - bread sticks- salads - soups - cup cakes - ciabatta - milkshakes

kyalami | 011 466 0151

kyalami on main, corner dytchley road &
woodmead drive

Aluminium - Supply & Installation

Garden services, landscaping,
irrigation repairs and installation,
tree felling and once-off clean up.

Doors, Windows & Contemporary Garage Doors
129 Romney Ave, Chartwell
Paulos: 082 291 7427
Lennie: 074 917 1680

SUPA QUICK KYALAMI,
KEEPING YOU SAFE ON
THE ROADS!

WIDEST RANGE, GREAT VALUE
AND SUPERIOR SERVICE

Phone: 011 708 2488 or 011 708 7868
www.vanacht.co.za

sales@vanacht.co.za

Early childhood
development

at Curro Castle Waterfall

Curro Castle Waterfall is indeed a
magical place. From the minute
you walk through the doors into
the themed Reception area,
you can see why children love
spending time here.
Mrs Gail Dymond, the head of the Castle

W

aterfall Castle is the preschool campus of
Curro Waterfall and is divided into three
sections, Infant Care (ages 3 months
to 2 years), the Kindergarten Group
(age 3), and the Nursery School (ages 4 and 5 years).

and examine the world around them. Creativity
through music, art, movement and fantasy play
is celebrated. The playgrounds are designed
and equipped with play structures that provide
developmental insight into outdoor play.

Mrs Gail Dymond, the head of the Castle, has many
years of preschool experience and has specialised in
early childhood development and remedial therapy.
She says: “The care and well-being of each baby and
small child is our focus as, daily, we enable children to
take their first steps in group learning and invite them
to observe, investigate and discover through play.”

The well-being of the children is a priority. Helen
Dunbar, the school nurse, is a registered nursing
sister with many years’ experience. She is on hand
to attend to first aid, health and wellness matters
as well as safety aspects in the environment.

Curro Castle Waterfall is a nursery school where
play is valued. The children are invited to explore

Castle fees include breakfast, a hot lunch and two
afternoon snacks. Tiny babies are introduced to solids
and a tasty, healthy selection of pureed foods is served
to encourage healthy eating from an early age.
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The preschool curriculum is designed
with Early Learning Goals in mind:
• Physical well-being: health and safety, gross
motor development, fine motor development
• Social skills: Identity and belonging self-awareness,
self-management, social awareness and social
management
• Communication: listening and understanding,
speaking and communicating, making
meaning and representation
• Mathematics: quantity and number,
measurement, patterns, shape and space,
data collection, time and ordination
• Creativity: daily life and play, visual arts,
performing arts
• Learning about the world: exploration and
inquiry, knowledge and understanding.
Extra enrichment programmes include school-based
learning activities and sessions such as a music
enrichment programme. Other extramural activities
include Clamber Club and Little Kickers, at an extra cost.

Curro Castle Waterfall believes in the magic of
childhood, the joy of being young and the unbridled
innocence of youth. The enchantment is kept alive
with fantasy surroundings, a variety of extramural
activities and fun-filled holiday programmes.
Children leave Curro Castle Waterfall not only
with very special memories, but also ready for the
demands of the big school and the outside world.
Partnering with parents in the education and learning
of their children is vital. The Executive Head, Dr Wilfred
Bock, facilitates monthly Masterclasses and parents
and the wider Waterfall community are invited to
attend informative presentations about current and
relevant topics about parenting in the 21st century.
The school will hold an Open Day for the primary and high
school on Saturday 29 February 2020 at 10:00.
For more information, visit:
www.curro.co.za/gauteng/curro-castle-waterfall
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A magical home away from home
From 3 months to 5 years
A child-centred, playful learning experience
A registered, experienced nurse
Healthy, balanced meals

Come and visit us today!

OPEN DAY

Primary and high school

Date: Saturday, 29 February 2020
Time: 10:00

087 286 8326
info.castlewaterfall@curro.co.za
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“He ain’t heavy…
he’s my brother”
Strengthening Relational Skills in Boys

A

t St Peter’s Boys Prep, there is
a transition from Grade 2 to
Grade 3, both physically and
emotionally. The boys have to
‘cross the road’ from the Junior Prep to
the Middle School, which forms part of
the Senior Prep. For a number of years
there has been a buddy partnership
led by Grade 6 boys to assist with the
transition of the Grade 2 boys into the
Senior Prep. Many schools make use of
mentorship programmes where older
learners are partnered with younger
learners in the hope that they will guide
them through a transition from one
phase of the school to another. However,
how can we expect older learners to

know how to mentor younger learners
unless we take the time to teach them
how to form this kind of relationship?

‘My Story, Your Story, Our
Story’ Intentional Story
Sharing Programme
The International Boys’ Schools Coalition
(IBSC) promotes the collaboration of
educators worldwide to conduct an indepth action research project to improve
the effectiveness in the classroom and
beyond. St Peter’s Boys Prep took part
in the IBSC Action Research Project on
‘Boys and Stories: Pathways to Learning’.
The Grade 6s participated in a sevenweek ‘My Story, Your Story, Our Story’

intentional story sharing programme
with their Grade 2 buddies. The boys
participated in story-related activities
to put the actual skills needed to
form a relationship into practice.

initial meeting with their Grade 2 buddy
later that morning during their Life
Orientation lesson. They made use of the
Flipgrid1 App to record a video of their
feelings and thoughts on their meeting.

The Grade 6 boys began by discussing
what they believed to be the most
important aspects in strengthening
relational skills. They agreed that
acknowledgement (knowing each
other’s name, being friendly and smiling),
trust (spending time, being caring and
supportive) and connection (finding
common interests and conversation)
were the main skills needed to
strengthen relationships. Throughout
the programme, the boys were asked
to reflect on how they felt these skills
were progressing. In order to strengthen
relational skills, the sharing of stories
took on many different formats, not only
the traditional storytelling approach.
Story-related activities that involved
physical interaction, as well as those
with a digital element, were chosen
as they best suit boys’ education.

Second Story-sharing Activity
- The Autobiographical Story
The Grade 6 and Grade 2 boys used
Book Creator2 to produce a printed

First Story-sharing Activity The Historical Story
During this initial meeting, each of the
Grade 6s presented his buddy with his
house shirt, as well as a handwritten card
welcoming him to their house. The Grade
6 boys were responsible for sharing
the historical story of their house with
the Grade 2s. This activity culminated
in the Grade 6s teaching their buddies
house war cries, which they then all
sang to their Grade 2 buddy’s parents.
The Grade 6 boys reflected on their
1

2

‘All About Me’ book. The Grade 6 boys
shared their ‘My Story’ book and listened
to their buddy’s ‘Your Story’ book.
The making of these books provided
an opportunity for the Grade 6 boys
and their buddies to gain a thorough
understanding of each other’s
preferences, interests, background and
culture and helped build a meaningful

and positive relationship. Once again,
after the activity, the Grade 6 boys
had the opportunity to use Flipgrid to
record their reflections on how their
relationships were progressing.

Third Story-sharing Activity Growing Our Story
The Grade 6 boys fetched their

F lipgrid is a social learning platform that allows teachers to create grids to facilitate discussions. Each grid is like a message board where teachers can pose
questions or tasks called topics and boys can post video responses that appear in a tiled grid display.
Book Creator is a digital tool to create eBooks that can also be printed.
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buddies from the classrooms and
took them to a retaining wall next
to one of the cricket fields. Working
together, the buddy partnerships
planted succulents in the spaces
between the pavers. This physical
interaction between the Grade 6
boys and their buddies resulted in
many stories being shared as well
as new stories being created.

their own. They recorded a video
of their handshake on Flipgrid.

sixth story-sharing Activity hot lunch experience
The Grade 6 boys met their buddies at
the dining room and taught them the
procedure involved during hot lunch.
They chatted and shared a meal together.

our story
fourth story-sharing
Activity - the story of our
nicknames
The Grade 6s and their buddies
gave each other a nickname and
had to record a Flipgrid video
explaining how they came up
with each other’s nicknames.

fifth story-sharing Activity secret handshakes
This activity was based on research
on the importance of touch for
boys and the fact that they need
to interact physically to learn. For
inspiration, the boys watched
the GoNoodle3 Secret Handshake
videos before choreographing
3
4

Using iMovie4 , the Grade 6 boys
produced their online video of ‘Our Story’
based on the story-sharing activities with
their buddies. They presented the video
to their buddies and their parents before
giving them a tour of the Senior Prep.
Based on interviews with the boys, this
story-sharing programme provided a
positive experience for the boys, which
enabled them to grow as individuals,
reflect on their development in
strengthening relationships and be
good role models to the Grade 2 boys.
The Grade 6 boys have learnt that you
can always make a connection with
someone if you spend time getting
to know them and their story.

Nicole Richardson and Catherine
Steenhoff, the Academic research leads
on this project at St Peter’s Boys Prep,
presented their findings at the IBSC
Annual Conference in Montreal, Canada.
Their project was selected as one of the
top ten reports from the international
research cohort. Part of the project
involved producing a video showcasing
highlights of the project. Follow the link
http://bit.ly/IBSCstorysharing
to view this video.

www.stpeters.co.za

GoNoodle is a collection of short videos primarily used by teachers during breaks to promote focus through physical activity.
iMovie is a video editing software application.
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105 Witkoppen Road | Paulshof

www.stpeters.co.za

AHEAD OF THE GAME BEHIND EVERY CHILD

St Peter’s is an Anglican diocese family of schools. We focus on personal
achievement within an environment that balances high academic standards
with sport, music, culture and the development of each child as an individual.

0219

Admissions Grade 0 – 7 CALL NOW!
Phone 011 705 3423 | Email admissions@stpeters.co.za
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UPWARDS AND
ONWARDS!

Congratulating the Class Of 2019

o

n the occasion of the 22nd
Anniversary of St Peter’s
College, it is both a
privilege and an honour for
us to congratulate the Matric class
of 2019 on an outstanding set of
results, which further reinforces our
reputation for academic excellence.
Our gratitude goes out to Mrs
Shelly Matthews, the HODs and
Academic Staff for the contribution
they make on a daily basis which is
vital to the success of our College.
We recognise the unique role
that they play in promoting and
advocating quality education.
St Peter’s College benefits every
day from the dedicated energies
and time devoted by the members
of our academic staff. The College
is successful because of the
standard of teaching and all the
additional opportunities offered
to students, as well as all the hard
work that takes place behind
the scenes. The Matric results of
2019 are testimony to this fact.

We want to congratulate
the Matric Class of 2019 on
obtaining:
• 100% Matric Pass
• 95% Bachelor’s Degree Pass
– University Entrance

furthermore, we want to
congratulate the following
individual students on their
‘outstanding’ set of results:
Tsai-Yu Shih – 9 Distinctions
Dane Groves – 8 Distinctions

7 Distinctions:
Olivia Mettler
Joshua Jandrell
Kosmas Joannou
Luke Leatherbarrow
Rohit Menon
Darren Piaray
6 Distinctions:
Matthew Beekman
Keshin Bheema
Nicole Diepeveen
Marios Joannou
Shreüyan Maharaj
5 Distinctions:
Erin Lai Thom
Tanya Paul
Julia Schroeder
4 Distinctions:
Kaitlin Banahan
Jordyn Nitch
Kerri Tucker
Kiara van Rooyen
3 Distinctions:
Ben Borchers
Maria Legoinha
Kristine Mahony
Zanele Ngubane
Robert Walker
We are extremely proud of Olivia
Mettler who was the Top Achiever
in the 2019 NSC Examinations
with an average of 92.4%.
“I feel privileged to lead such an
exciting and vibrant school, which
offers great opportunities for our
students. It is our goal to make every
student succeed, by offering them the
best possible opportunities to become

confident, thoughtful young adults who
are prepared for any future challenge,
in an exciting and increasingly global
world. Our staff provide a stimulating,
exciting environment where everyone
feels valued and safe and students can
achieve their full potential as is evident
by the 2019 results,” comments Rui
Morais, St Peter’s College Headmaster.
Our students are at the heart of all we do
and their social and emotional well-being,
as well as their academic achievements,
are very important to us all.
At St Peter’s College, we are proud of
our caring, inclusive ethos where we
set high standards and expectations
for our students to achieve their
very best. Our superb facilities and
dedicated staff enable us to deliver
our programmes in an environment
that is intimate, friendly and attuned
to every specific educational need.
Matriculants, you are our beacons of
hope and the future of this country.
As you enter university, college or
the world of work, remember to
always do your best as you forge
“Bravely into the Future”.

Diarise their next open Day
happening on saturday,
7 March 2020 from 08:30 12:30. Register online under
the College section of the
St. Peter’s College website
www.stpeters.co.za
For enquiries about St Peter’s College,
Please contact Mahidi Maeko at
admissions@stpeterscollege.co.za or
call 011 807 5315.
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celebrating hockey

A community of schools developing global achievers

Academy Coaches:
Reza Rosenberg: Indoor and Outdoor International and Level
2 Coach: Winning coach of the U18 Inter-Provincial Tournament
B-team Boys in 2019.
Errol Davis: Winning coach of the Pullen and Howell Cup 2019 The Top Gauteng Schools Girls tournament and Level 2 Coach.
Allistar Fredericks: Former SA Hockey player and Olympian,
National Men’s Indoor Coach and Outdoor Assistant Coach for 5
years and currently President of Southern Gauteng Hockey – FIH
(International Hockey Federation) Accredited and SAHA (South
African Hockey Association) Level 3 Coach.
To date the club has produced more than 11 National Players for
Beaulieu College and The Beaulieu Hockey Academy.
Former Beaulieu College Pupils:
Sizwe Mthembu:
SA Seniors 2016, SA U18 Indoor 2016
Jesse Salo:
SA U18 Indoor
Rusten Abrahams: SA U18 Indoor

107 Maple Road, Kyalami
010 591 5004
BC | Celebrating Hockey Estates Mag.indd 1

|

Aiden Tun:

SAU18 Indoor and Outdoor,
SA Mens’ Indoor

Current Beaulieu College Pupils:
Marvin Simons:
SA U18 Indoor and Outdoor,
SA Mens Indoor
Fawaaz Kahder:
SA U17
F re d e r i c
k
ta r
Sanele Mchunu
SA U17
is
Tashriek Marcus: SA U17
Tamlyn Scott:
SA U18
Sarah Paget:
SA U18
Lamya Patel:
SA U18

Al

l

s

The Beaulieu College Hockey Academy has become a bastion
of hockey development in northern Johannesburg over the
past years. The Academy was established in 2010 when Allistar
Fredericks, the current president of Southern Gauteng Hockey, was
appointed as the coach. The Academy looked to address the need
for a professional coaching and development body to further the
sport for the benefit of both young and experienced players in the
area. The Academy has therefore also opened up a hockey club,
which has grown from humble roots to nearly 280 junior and 120
senior players in 2020.

Beaulieu College Boys’ First Team:
Silver Medalists at Aitkin Cup 2018 and 2019:
Unbeaten for 2018/2019 league season.
Beaulieu College Girls’ First Team:
Pullen Howell Cup Champions 2019.
We continue to grow and improve the standards of Hockey at
our two Preparatory Schools (Kyalami Preparatory and Beaulieu
Preparatory) as well as at Beaulieu College. Our aim is to ensure the
Academy offers the highest quality coaching and staff to compete
and achieve positive results against top hockey schools and clubs
in Southern Gauteng.
The Academy aims to create the best Schools’ Indoor League in
Southern Gauteng once our new, state of the art indoor facility has
been completed.
For more information visit our Facebook page BeaulieuHockey,
Instagram @BeaulieuHockey or contact Allistar Fredericks at:
psigauteng@gmail.com

| www.kyalamischools.org

Follow us @KyalamiSchoolsGroup

1/29/20 12:36 PM

A Community of Schools Developing

GLOBAL ACHIEVERS

Beaulieu
Nursery School
A division of Kyalami Schools (NPC)

Grade 000 - 0

Grade 000 - 0

Book a visit!

Beaulieu
Preparatory School

Grade 1 - 7

A division of Kyalami Schools (NPC)

Kyalami

Preparatory School

Grade 1 - 7

Grade 8 - 12

A division of Kyalami Schools (NPC)

Kyalami Schools - An Independent, Not For Profit Group of Schools
5 CAMPUSES INVESTED IN ITS LEARNERS BY OFFERING:
State of the art classrooms and sporting facilities
Nurturing the development of global achievers across all fields
Outstanding academic results

admissions@kyalamischools.org

www.kyalamischools.org
Kyalami Schools | Nursery Estate Advert July 2019.indd 1
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Waterfall lifestyle

RESTAURANT COMPETITION FOR feBruAry
Don’t forget to enter our monthly
restaurant competition.
the question for this month’s competition:

How old will Netﬂorist be this year?
Please email your answer along with your full name, cell number, Estate name
and house or flat number, detailing ‘Waterfall Restaurant Competition’ in the
Subject line, to: info@eiapublishing.co.za. The winner will be notified by email.

Terms and Conditions:
the restaurants featured in this competition
have been carefully chosen and, even if you
aren’t a winner, we hope that you’ll enjoy
visiting them whenever you are looking for a
memorable culinary experience.

1. Vouchers cannot be exchanged for cash.
2. Portions of the monetary value of the voucher cannot be refunded as “change”.
3. Bookings need to be made in advance with the restaurant detailed on the voucher.
4. Service charges/gratuities are not included, regardless of any balance left over after the meal.
5. Vouchers will be numbered. Please provide your voucher number when you make your reservation.
6. The competition is open to readers over the age of 18.
7. Indemnity: The publishers, Waterfall Estate and any other associated parties are not responsible
for the fulfilment of the service from the restaurant once the prize has been awarded.

FOURNOS COMPETITION WINNERS
Well done to the winners of our Fournos competition!
Congratulations to: Abegail Mpahlwa, Katlego Mabunda, Lorna McCarter and Monique Moody.
They each win a delicious cake from Fournos. Enjoy!!

the reason we crave pizza

OFFICE
PERKS

10% OFF ALL
CORPORATE BILLS
OVER R1000

EXCLUSIVE TO COL’CACCHIO WATERFALL

#EverySliceTellsAStory
COL’CACCHIO WATERFALL 010 596 8941 / 010 205 9004
SHOP 9, WATERFALL CORNER, CNR. WOODMEAD & MAXWELL DR.,
JUKSKEI VIEW EXT 51, MIDRAND

T&C’s Apply. Not to be used in conjunction with any other promotions or the loyalty app. Only applicable to corporate orders.

Waterfall Contacts

TRAFALGAR PROPERTY MANAGEMENT
WATERFALL COUNTRY ESTATE & VILLAGE
CONTACTS
Capacity

Name & Surname

Mobile No.

Email Address

Responsibilities

Estate Manager

Grant Poole

083 399 9334

grantp@trafalgar.co.za

Conduct Rule Management

Operations Manager

Johnny De Carvalho

072 621 3812

johnnyd@trafalgar.co.za

Senior Maintenance
Manager

Jaco Beukes

072 052 0375

jacob@trafalgar.co.za

Maintenance

Maintenance Manager

Arno Botha

083 307 4685

arnob@trafalgar.co.za

Maintenance

Environmental Manager Ruan Spies

083 307 4783

ruans@trafalgar.co.za

Environmental and
Landscape Management

Aesthetics and Building Aveer Singh
Control Manager

083 307 4713

aveers@trafalgar.co.za

Building Control
and Aesthetics

Communications
and Administration
Manager

Cindy Selowe

010 591 4671
083 307 4718

cindyse@trafalgar.co.za

- General enquiries;
- Communications
and Admin

Receptionist

Lely Mabaso

010 591 4950

lelym@trafalgar.co.za

Biometric Enrolment

Clubhouse Manager

Maxon Mpawu

073 130 9197

maxonm@trafalgar.co.za

Estate Security
Manager HOD

Clint Olivier

083 307 4780

clinto@trafalgar.co.za

Security Technology
Manager

Jacques JV Rensburg

076 449 5445

jacquesj@trafalgar.co.za

- Staff Operations;
- Complaints escalation

Clubhouse
Physical Security

Security Technology

Please contact Lely Mabaso for biometric enrolment and visitor management.
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MEDICAL SERVICES

AUDIOLOGY/HEARING
Hearing Works (Rosebank Mall)

073 652 4567
(Tally Sherban)
Free Hearing Screening | Hearing Tests | Hearing Aids
Email: tallys@hearing-works.co.za
Hearcare Waterfall Hearing
011 304 7920
and Balance Clinic
Free hearing screenings. Home visits in Waterfall Estates
Rooms: Waterfall Netcare Hospital. www.hearcare.co.za
PHYSIOTHERAPY
Allison Dendy
In Kyalami Estate

011 468 1675/
082 491 0578

OCCUPATIONAL HEALTH PRACTITIONER
Occupational Health Medical
082 862 7892
Screening (Red tickets) and Travel Clinic
Address: 181 Bekker Road, Vorna Valley, Midrand
Booking is essential:
midrandkohc@krielhealthcentre.co.za
OPTOMETRIST
Specsavers for affordable eye care, contact our
experienced team.
Boulders 011 315 0901 – Optometrist Elsie/Marlize
Mall of Africa 010 612 6440 – Optometrist Marlize
Book online: www.Specsavers.co.za

GENERAL SERVICES

YOGA
Kisane
076 410 9389
Personalised yoga tuition offered at a private home
studio in Kyalami Estate, either on a one-on-one basis
or to small groups. Contact kisanebrasleryoga.com
SPEECH & LANGUAGE THERAPIST
Lara Ramos
082 480 6716
Specialising in both child and adult disorders.
Email: l.d.ramos@hotmail.com
TUTORING
Maxi Brain Tertiary & Secondary Tutor 079 693 7190
Economics & management sciences subjects,
bridging classes, private & groups
TYRES
Autosport Wheel & Tyre
011 315 7550
All major tyre brands, Balancing & Wheel Alignment.
317 16th Road, Halfway House
Supa Quick
Kyalami Boulevard

011 466 3813

HOME SERVICES, BUILDING & MAINTENANCE,
APPLIANCE REPAIRS

ARCHITECT
Drawbox Design Studio
082 339 5834
The Leader in providing sustainable building solutions.
Contact Carlu Swart

CLEANERS
Crisp and Clean
083 378 3331
Door-to-door, taking the hassle out of cleaning laundry,
dry cleaning, upholstery and carpet cleaning.

BLINDS AND CURTAINS
Fifth Avenue Designs
011 327 0051
Blinds, curtains, upholstery, carpets, dry walling,
partitions & wallpaper.

Northern Cleaners
011 792 7703
Specialist Dry Cleaners – laundry, carpet and upholstery
cleaning – curtain & blind cleaning – wedding dresses –
tailoring restaurant linen – shoe repairs and dyeing.

BUILDING
Care Construction and Paving
011 469 4300
Ian
083 250 3736
We specialise in new houses, additions and
alterations, paving, painting and all your building
requirements, no matter how big or small.
Over 30 years’ experience. www.careconstruction.co.za
Email: ian@careconstruction.co.za

DELIVERY SERVICE
Mr Delivery Midrand

011 315 2926

PET & HOME SITTERS
Pet/Home Sitter
076 035 6908
Why leave your pets alone and away from home. Leave
them in their own loving home. Mature Lady fills the
gap. Contact Dee-Jean djb160453@yahoo.com
Happy at Home
082 335 5096
An elderly couple with several years of experience will
care for your precious pets in the security of your home.
We have contactable references (Dainfern, Kyalami
Estates, Fourways Gardens, Waterford Estate etc).
Henry and Deidre Email: deidredevine89@gmail.com
PET PARLOUR
Furry Kidz
072 595 3782
Passionate about your dog’s well-being. Offering
holistic services for your pet. Doggy day care, luxury
accommodation, puppy and adolescent dog training.
Please contact Linsey Lester DipCABT (NOCN UK) CAPBT
Practitioner. linsey@furrykidz.co.za www.furrykidz.co.za
Woof & Meow
076 615 0220
If your dog does not want to go to the parlour, bring the
parlour to your dog. Contact Angie
RESTAURANTS
Mio Col’Cacchio Waterfall
waterfall@colcacchio.co.za

010 596 8941

SHUTTLE SERVICES
Rubix
082 434 9605
Rubix is a professional transport business that provides
a safe, reliable and flexible service for both scholars and
individual/Corporate clients. Contact Thakane Kolobe
SLIMMING
The Firm
Slimming and Health Clinic

011 468 3737

West Side Trading
012 940 9429
Residential & Commercial
082 660 4306
property development and project management.
DRAIN MAINTENANCE
SirDrain
011 454 3534 / 083 231 5809
Call us for professional cleaning and unblocking of
drains, using a drain machine or rods.

LOCKSMITH
Brad’s Lock and Key
082 854 9898
All locks opened/fitted/replaced
011 802 4114
Also doors fitted/motors repaired/security gates
custom-made. All work done by myself on-site
www.bradslock@telkomsa.net
MAINTENANCE
Waterfall Maintenance Guy
082 569 3962
Call Udesh. Reliable, trustworthy service including
weekly garden service, pool service and weekly
inspection report of property. No callout fees.
e-mail: udesh@waterfallmg.co.za, or visit
www.waterfallmg.co.za for more info.
PROPERTY MAINTENANCE
Carl Allan Property Maintenance 082 740 2356
Based in Waterfall Estate we take care of all your
maintenance. Steelwork, carpentry, painting and all
related repair work.
Contact Carl Allan. Email: capm.renovate@gmail.com
PAINT & BUILDING SUPPLIES
Colour Creations
011 466 0065
Paint, hardware, plumbing and building suppliers in
Kyalami.
PEST CONTROL
Mostert Pest Control
0861 111 472 / 084 579 6123
Domestic, commercial, industrial, guaranteed.
PLUMBERS
Sandton Plumbers
083 460 9870
Maintenance & Construction experts. Over 34 years’
Experience. PIRB Registered & Solar Approved Installer.
REFUSE REMOVAL
Mr Rubbish cc
011 807 5200 / 082 571 6134
Garden refuse & junk removals, complexes & private
wood chipper hire.
SECURITY
Secured Living & Flooring
sales@securedliving.co.za
www.securedliving.co.za

012 771 5966 /
060 377 1006

SPAS, BATHS AND POOLS
Superior Spa & Bath
011 791 7899
Spa (Jacuzzi) and Swimming Pool Renovations, Repairs
and Maintenance. Once-off Cleans and Sand Changes.
Free Quotes. Email: servicingjhb@superiorspa.co.za
www.superiorspa.co.za

INSTALLATIONS
DSTV & Audio-Visual Installation Experts 082 890 5515
For homes and companies, we install DSTV, AV
equipment, TVs, screens, projectors and surround sound.
INTERIOR DECOR AND DESIGN
JH Interiors cc
Julie 082 4524246
Corporate and residential interiors
Email: jhayward@telkomsa.net
ELECTRICIAN
Taylor Electrical
Domestic, commercial, industrial,
compliance certificates, energy saving.

0861 102 174
083 380 9512

FIRE PLACES
Tranquillity Fires

074 532 3839
Markus
We do installations of wood burning fires (closed
combustion stoves) and servicing (all makes). We also
convert old built-in fire places to closed combustion
stoves, we do installation on gas piping and gas
appliances, we also do servicing on gas units (all
makes).
email: markus@transquillityfires.co.za
GATE AND GARAGE AUTOMATION
MCB Cabling
082 453 1900
Sales, installations & repairs, upgrades, electric
fencing, intercom systems.

Ambulance
Ambulance/ Fire/ Metro
Animals in Distress
Carstenhof Clinic
Crime Stop
Fire
Fire and Ambulance Midrand
Midrand Trauma Support
Midrand Vetinary Hospital
Netcare Ambulance
Police Flying Squad
Police Midrand
SPCA
SPCA Midrand Emergency
Sunninghill Hospital
Sunninghill Village Vet
Waterfall Hospital

10177
011 315 5911
011 466 0261
011 655 5500
086 001 0111
10177
011 847 4600
076 979 9017
011 315 1575
082911
10111
011 347 1600
011 265 9935
083 441 1564
011 806 1500
011 803 1221
011 304 6600
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THE AGEING PROCESS
By James Clarke

I

I had visitors a few days ago – a
mother and her teenage daughter.
I asked the daughter how old she
was and she said, “I’ll be 15 this
year.” The mother, rather unnecessarily,
said, “In other words, she is 14.”
Somebody, I forget who (or even
whom) observed that one’s childhood
is the only period in life when you
wish you were older. I think the
phase ends at 18. I recall feeling
quite grown up at 18. Every boy
does, until he meets a girl aged 18.

When you reach 21, you realise it’s no
big deal. Not like when you became
18 and you’re suddenly old enough
to smoke and drink and do all the
things your parents warned you
about. Then comes the day when
you wake up and you’re 30. Now
you really are grown-up. You have
learned how to behave in public
which is really the only difference
between a grown-up and a child.

Image by Gerd Altmann

But children less than 10 years old
are so excited by the thought of
being older that they start talking
in fractions: “I’m four and a half!”
An adult would never say,
“I’m thirty-four and a half.”
Doctors start telling you to eat and
drink less and you start buying
stuff labelled “For fast relief”.
Then it’s 70. People say, with
feigned sincerity, “Seventy!
But you don’t look it!”
At 80 you are now ‘over the hill’. This
is great only if you are on a bicycle.
At 90 you don’t mind who knows it.
If you make it to 100 you become a kid
again. “I’ll be 100-and-half in April!”

FAIL SAFE
You reach 40. Forty is neither here
nor there – unless you are a woman.
Women hate 40. Men hate 50.
They kid themselves it’s not middle
age. Middle age is 60. Isn’t it?
Sixty is more serious. This is the
decade when you retire and you have
the feeling you have climbed a long
hill and reached the summit. You retire
and start tidying up your papers, but
you never finish. You settle on a brand
of whisky. A man might sometimes
help his wife – mostly by wiping
things; usually with the wrong cloth.
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Abe and Esther are flying to
Australia for a two-week holiday to
celebrate their 40th anniversary.
Suddenly, over the public address
system, the captain announces,
“Ladies and Gentlemen, I am afraid
I have some very bad news. Our
engines have ceased functioning
and we will attempt an emergency
landing. Luckily, I see an uncharted
island below us and we should be
able to land on the beach. However,
the odds are that we may never be
rescued and will have to live on the
island for the rest of our lives.”

The plane lands safely on the island.
An hour later Abe turns to his wife
and asks, “Esther, have we paid
our charity pledge donation to
Beth Shalom Synagogue yet?”
“No, sweetheart,” she says.
Abe, still shaken from the crash
landing then asks, “Esther, did we pay
our United Jewish Appeal pledge?”
“Oh, no! I’m sorry. I forgot!” she says.
“One last thing, Esther, did you
remember to send a donation for the
Synagogue Building Fund this month?”
“Forgive me, Abie” begged Esther,
“I didn’t send that one either.”
Abe grabs her and gives her the
biggest hug and kiss in 40 years.
Esther pulls away and asks,
“So, why did you kiss me?”
Abe answers, “They’ll find us.”

THE AGEING PROCESS,
CONT.
Until I was thirteen, I thought my
name was Shut Up! - Joe Namath
And Bob Hope nearing 100 years old:
I don’t feel old. I don’t feel anything
until noon - then it’s time for my nap.

WATERPROOFING
& ROOF REPAIRS
UNI-FLEXX “The Worlds Leading”
ECO HYBRID Cold Applied
Waterproofing System.

TRIED, TESTED & TRUSTED FOR THE LAST 15 YEARS
Showing Exceptional Waterproofing Performance on
Concrete Slabs, Parapet Walls, Tiled and Steel Roofs
For More Information on UNI-FLEXX visit our website.

FREE QUOTES - FREE QUOTES - FREE QUOTES - FREE QUOTES
• Tile roofs • IBR (steel) roofs • Flat concrete roofs • Corrugated (steel) roofs •
• Chromadek roofs • Asbestos roofs • Ceiling repairs • Sagging roofs •
• Painting of roofs, homes, buildings & Crack repairs • Seamless Chromadek Gutters
• ALL WORK GUARANTEED • Reputable ref. available


Contact Waterfall Pools for all your swimming pool needs.
Shop 4, Kyalami On Main Shopping Center, Corner of Woodmead and Dytchley Road.

082 078 3401

Email: info@waterfallpools.co.za | Facebook: Waterfall Pools

WATERPROOFING AND ROOF REPAIRS

JOHANNESBURG
011 708 7474/4024
Neotel: 011 025 4123

PRETORIA
012 653 7227/8
Neotel: 012 751 4082

WEBSITE
www.universalroofing.co.za

NEED TO MOVE?
WE CAN HELP!

Contact us today
for a quote:
•
•
•
•
•
•
•

National & International
Packing
Storage
Relocation Services
Insurance
Pet Relocation
Vehicle Transportation

Tel: 27 11 256 3000
Email: sales@elliottmobility.com
Website: www.elliottmobility.com

HAS WON THE ESTATE AGENT INDUSTRY AWARD FOR

BEST CUSTOMER
EXPERIENCE!
Ask Afrika’s Orange Index® benchmark is the most comprehensive, longest running service
excellence benchmark in South Africa. Seeff won 1st place in the Estate Agent Industry 2019/2020,
for “best customer experience”.
Success is Our Story. Home is Our Story. You are Our Story.

Your Waterfall Estate area agent.
Sue Fosse
084 516 9036
010 072 0083
sue.fosse@seeff.com

Buy. Sell. Let. | Over 220 ofﬁces in and around Southern Africa
including Botswana, Namibia, eSwatini, Zambia, Zimbabwe, Malawi and Mauritius.
www.seeff.com is our home to over 23 000 properties for sale and to let. 087 806 6080

